To open the Annotation Toolbar:

- Select "Whiteboard” or "Annotate’
from your Zoom Toolbar, or

- GO 1o the View Options dropdown,
next To the green bar that says You
are viewing Caelan Huntress’
screen,”’ or

- Click on "More’ in the Zoom toolbar.

@CaelanHuntress



@CaelanHuntress



QUESTION

What’'s the hardest

thing about
marketing yourself?
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AGENDA

1. Craft a compelling personal statement to
stand out from the crowd

2. Handle impostor syndrome and battle self-
censorship

3. Create content experiments that gather
feedback from your audience

4. Elevate your personal platform by building

up the 4 cornerstones
@%TE#%B @CaelanHuntress
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Stand Out and Shine
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Impostor Syndrome
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1 am not a writer. I've
been fooling myself
and other people.”

- John Steinbeck
g}%m;gas @CaelanHuntress



“I have written 11 books but each
time | think 'Uh-oh, they're going to
find out now, I've run a game on
everybody, and theyre going to
find me out.”

g Maya Angelou
@%TE%&B @CaelanHuntress



“The exaggerated esteem in
which my lifework is held
makes me very ill at ease.

| feel compelled to think of myself as
an involuntary swindler.”

- Albert Einstein
@%TE#%B @CaelanHuntress



Impostor Syndrome

@%TE—#%B @CaelanHuntress






Multiple Platforms
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About RLSH Contact Photos Superhero-Themed Guerilla Marketing The Film Videos Blog

[Go]

Catch me if you can!!

nu

1ou

| do, however, possess extremely large testicles. m

Danger Man, Real-Life Superhero

| was not born with superpowers.

Click below to read....

Webisodes

Fearlessness

) Danger Man on the Portland Bridges
“Only the stupid man has no fear of death” —Sun Tzu

While many will not consider taking risks in the
realm of the unknown, as Danger Man, | assess
the risks and move forward if | judge my ability

equal to the challenge.

| have climbed bridges to their summit, leapt
across rooftops, and scaled buildings above
drops of hundreds of feet. | do none of this
because | am foolish. | do the unrealistic
because | do not allow fear to override my faith
in my ability.

Parkour “
5 STELLAR @CaelanHuntress

Adobe Flash Player is no longer
supported

Danger Man vs. March Fourth!




Multiple Platforms

00000

BETHEBETTER]I].\1E fome  Abowt  Manifesto  Blg

Every Dad makes better
choices when he’s
balanced.

Get the Dad Balance Workbook

by subscribing to receive monthly updates from BeTheBetterDad.com

Your Name:

First name or nickname, daddy-o

Your Best Email Address:

GET THE WORKBOOK

Ee. © o
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Multiple Platforms
BETHEB)

MULTIMEDIA

About
Testimonials
Portfolio
Contact

Terms

Blog

YOU HAVE REACHED
— THE DIGITAL SANDBOX
S OF CAELAN HUNTRESS

== ‘ LEAVE A MESSAGE AT THE TONE. Q ‘

5 STELLAR @CaelanHuntress



Multiple Platforms

MD WELLNESS \NDEEBSS||IE Start Here Testimonials Portfolio Contact =
MULTIMEDIA
About
Testimonials
Portfolio Hi. My name is Caelan Huntress.
Contact | started Wellness Website Design so | could help naturopathic
doctors and other holistic practitioners with their digital marketing.
Terms

I'm a Capricorn, so | feel comfortable working simultaneously in two
Blog different worlds. The sea-goat, we are told, is one who can not only
survive, but can thrive in drastically different environments.

Q The World Wide Web is very different from the biology of the gut. In
order to describe your medical knowledge through the medium of the
Internet, it takes someone with a vocabulary that straddles both
worlds.

| speak both code and astrology, and | can describe the difference
between a chakra and a dan tien in a Pinterest-friendly infographic.

| can also get you onto the first page of Google, if you're interested.

LET'S GET STARTED.

o s 00000
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Multiple Platforms

GET STARTED v  MEMBERS v  RESOURCES v  TESTIMONIALS v w

BETHEB

About
Testimonials
Portfolio Hi. My

Contact | started We

doctors and

Terms
I'm a Capricg
Blog different wo

survive, bu Marketing Automation Made Easy

Q The World
order to des

Internet, it tg
worlds. Apply for a Strategy Consultation

Set Up Smart Marketing Systems

| speak both
between a ¢

| can also ge

LET’
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"Anything new is
accomplished by
unqualified people.’

PR <TELL AR James Clear
@ ppppppppp @CaelanHuntress



Fake It Till You Make It
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Crabs in a Bucket
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Thick Skin
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Stand Out and Shine
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“The truer the angle
of your edge,
the more you feel
impostor syndrome.”

P <TrL [ AR Matt Church
@ ppppppppp @CaelanHuntress






Platform
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Personal Platform

Something to
SAY
Something to
SELL

@%TAEJ;%B @CaelanHuntress



4 Levels of Platforms:

— D W =
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4 Levels of Platforms:

4. Stadium

3. Stage

2. Showroom
1. Soapbox

@%TEL%B @CaelanHuntress



4 Cornerstones

Positioning

o

External

A

Strategy Systems

Internal

Visionary Practical
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4 Cornerstones
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4 Cornerstones

Positioning

o

External

A

Strategy Systems

Internal

Visionary Practical
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What You Say
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“Always be yourself.
Unless you suck.”
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Personal Brand vs Business Brand

s e 2 ks,
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Your Brand Should Answer:

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

Who are you?
What do you do”
Why does it matter?

@%TEL%B @CaelanHuntress



Elevator Pitch
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Personal Statement
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Personal Statement

- Cory Huff

£ STeLLAR @CaelanHuntress



Personal Statement

| help artists
sell their
work

online.
- Cory Huff

A\
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Personal Statement

| help artists Sticky
sell their
work Clear
online. Short
- Cory Huff

[\
L3 sTear @CaelanHuntress



Personal Statement

| help artists Sticky
sell their
work CI edar
online. Short
- Cory Huff

THE
@ ABUNDANT
ARTIST

@%TE#%B @CaelanHuntress



Personal Statement

Sticky Clear Short

Complicate

Hard

@%TE#%B @CaelanHuntress




Personal Statement

“I help [these people]  Sticky
dealing with [this problem] (Clear
by [this solution].” Short

@%TE#%B @CaelanHuntress



Content Marketing

Persuade Purchase Educate

Party Promote Entertain

Relationship Revenue
@%TE#%B @CaelanHuntress



What You Sell

External

Internal

Visionary Practical
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“Build an audience,
and sell them £
what they \&_
want.”

- Derek Halpern
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The Scientific Method

Hypothesis

EXperiment
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Research
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+53 WISDOM
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+8 ENERGY







The Scientific Method

Hypothesis

EXperiment

p W)
N K
S - .8
S 2 JNI
e 5 > -

Research
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QUESTION

What’'s the hardest

thing about
marketing yourself?
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The Royal Society
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“Most funnels don’'t work
when you launch them.
Even if you're a pro, it may
take two, three, four, or ten
tries until you get it right.”

- - Julie Stoian
g}%ﬁkm@ @CaelanHuntress



Thick Skin
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Marketing Yourself

Evergreen CTAs

‘ Messaging

@%TE#%&B @CaelanHuntress















What You Decide

External

1

Strategy

Internal

Visionary Practical
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Your Uniqueness

/

@%TE&%B @CaelanHuntress



Your Uniqueness

ACCORDING TO THE
ANONYMOUS ONLINE
EMPLOYEE SURVLY,
YOU DON'T TRUST
MANAGEMENT. WHAT'S
UP WITH THATY

© 2010 Scott Adams, Inc./Dist. by UFS, Inc.

91410

Dilbert.com DilbertCartoonist@gmail.com
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Don't Fly Too Low

pow high
will you
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“The greatest danger for most
of us is not that our aim is too
high and we miss it, but that
it is too low and we reach it.”

e Michelangelo
g}%ﬁ#m @CaelanHuntress



Your Message

Vess+Age
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Mess+Age

HANDEOOK OF
FINANCIAL
LA LI Rty

COMPLETE GUIDE to

MONEY
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Distance Gives Perspective
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Take Time to Compost

@CaelanHuntress




‘I don't share my
wounds, | share the
wisdom of my wounds.”

'S Andrea Leda
g}%m;gas @CaelanHuntress



Your Message

Vess+Age
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Secrecy
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“It is worth being shot at
to see how much
one is loved.”

- Queen Victoria
@%TE#%&B @CaelanHuntress



What do you share?
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Is it in service?

BUSINESS
SCHOOL

P <TrL [ AR Matt Church
@ ppppppppp @CaelanHuntress



“Our deepest fear is not that we are

inadequate. Our deepest fear is that

we are powerful beyond measure.

It is our light, not our darkness that
most frightens us.”

‘Q
g 1

'S - I\/Iamanne Williamson
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What You Automate

External

Systems

Internal

Visionary Practical
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Pick one platform,
automate the rest




Post Solo




4-Step Marketing Cycle
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4-Step Marketing Cycle
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4-Step Marketing Cycle
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4-Step Marketing Cycle
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4-Step Marketing Cycle
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From Stranger To Customer

Stranger

KNOW

Browser

Follower

Subscriber

Customer

74\
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From Stranger To Customer

f O\W

Customer Purchase Rate

£ STeLLAR @CaelanHuntress



“What gets measured
gets managed.”

S - Jim Rohn
{}SJ,&%B @CaelanHuntress



Conversion Study

Only 15% of welbsite inquiries
convert right away.

Over 50% of welbsite inquiries
convert within 18 months.

@%TE#%B @CaelanHuntress



Conversion Study

Only 15% of welbsite inquiries
convert right away.

35%

Over 50% of welbsite inquiries
convert within 18 months.
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Sales Funnel
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Sales Funnel

Painkiller

Vitamin

£ STeLLAR @CaelanHuntress



Campaign Monitor Study




Email Automation
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LinkedIn Study

11.4 Pieces of Content Need To
Be Consumed Before a Purchase




Case Study -

ClairePells.com

“When I finally bit the bullet, upgraded to a
paid plan with Mailchimp, and sent new
subscribers a series of emails that shared my
top blog posts, my story, and links to my
services and course pages, | started getting a
lot more clients and customers.”

Y - Claire Pelletreau

@CaelanHuntress



Case Study -

ClairePells.com

Evergreen Funnel A: 10 emails total

1.  PDF delivery + pitch for fripwire, includes
countdown timer in email

2. K-L-Temai

3. K-L-T emai

4, K-L-T emall

5. 2nd pitch for fripwire, includes countdown timer

INn email

6. K-L-Temai

/. K-L-T emai

8. K-L-Temai

@?. lIst emall pitching the bundle, includes

countdown timer
10. 2nd email pitching the bundle, includes

S S STELLAT countdown timer @CaelanHuntress




4-Step Marketing Cycle
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Authenticity vs Automation

Pe:p Laja & @peeplaja - 1h

T e
Real handwriting, or fake?

g

OBVIOUSLY fake. So it's backfiring. If you can't do a real handwritten letter,
don't try to fake it. So lame.

/g S
o e
o TR be A .
wér{ 1? £9 Rey

+Hi KzJe,

First: youre anesome.

Second: we dont know enough awesome people.
TF\ail-s why Tm writing. T want o find more people like you.
Youre a O”CAT customer; so That w\wu\s goure lnvired to join

our newest prize oﬂﬁenn@ We'rc great stuff to
folks who regn a?so iri“cfude a $20 coupon

for your re&rrals to W us ‘lhe dzfads, st of prizes, and a
short referral form can be found at +he linE pelow.

Sincerely,
Carla. at Rev

o0 0l Pe @ speegive oA
‘ J'MD LwAs puﬁ?/legstb BY

Q 8 n QO 8 Ty

Difference: time and effort @CaelanHuntress






Solving Problems

| ead Hire

Magnet Premium High
/N N\ T
Y N CXpertise

Hire |
DIY Cheap Low

/L \
Low High
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Satisfied

Feel
Content

World will
PAY FOR

X o STELLA Comfort @CaelanHuntress



AGENDA

1. Craft a compelling personal statement to
stand out from the crowd

2. Handle impostor syndrome and battle self-
censorship

3. Create content experiments that gather
feedback from your audience

4. Elevate your personal platform by building

up the 4 cornerstones
@%TE#%B @CaelanHuntress



4 Cornerstones

Positioning

o

External

A

Strategy Systems

Internal

Visionary Practical
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Marketing Yourself Intensive

Create repeatable systems delivering
authentic messaging that converts leads into
customers automatically, freeing your time
for your best work

@%TE#%B @CaelanHuntress



Marketing Yourself Intensive

16 Cornerstone Workbooks
o0 X weekly group coaching sessions
2 X 1-on-1 coaching calls

MarketingYourselfBook.com/Intensive
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16 Cornerstone Workbooks
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2 X 1-on-1 coaching calls

MarketingYourselfBook.com/Intensive

@%TE#%B @CaelanHuntress


https://stellarplatforms.com/cornerstone/apply
https://marketingyourselfbook.com/intensive?utm_source=slides&utm_medium=pdf&utm_campaign=magnetism

Upgrade Yourself
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“Your playing small does not serve the
world. There is nothing enlightened
about shrinking so that other people

won't feel insecure around you. We are

all meant to shine, as children do.”
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Stand Out and Shine
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